Ohio Media Alignment

Preliminary Evaluation

Revised 8/22/2004

Preliminary alignment of titles to the Ohio academic content standards to be followed by field-testing in Ohio classrooms by certificated/licensed teachers.

Part I. General Assessment

I. A. Person Completing Media Evaluation 

· Name/Contact


· School/Company Name


· Title/Position 

· School/Company Address


· City, State, Zip


· Phone #


· e-mail address


I. B. Media Information: 

· Title


· Other title in common use  

· Copyright/version


· Producer/Distributor


· Address


· City, State, Zip


· Phone #


· Web site (if available)


· Price


· Interest level: 
 (Pick all that apply.) PreK-2   3-5   6-8   9-12  Adult

· Reviews/awards: 

· Focus of Content: (check one)

· Curriculum Resource 

· Professional Development Resource 

(i.e. Tutorials, Dummies series)

· Other (please specify):

· Description of Media:

I. C. Copyright/Availability:  



300 points maximum

Copyright 
– 150 points maximum

Copyright:  2002/2003/2004 (100) 2001/2000 (90), 1999 (90), 1998 (60), 1997 (50), 1996 (30), 1995 (20), 1994 (1), 1993 & older or unknown (0) [Circle correct date.]

Availability 
– 150 points maximum – check all that apply.

· Available on web, digitally, or streaming - 50

· DVD format –50

· VHS videotaped format –50

· Videodisc (laserdisc) CLV format – 0

· Videodisc (laserdisc) CAV format – 0

· Available by television broadcast –50

· This title or version being evaluated out of print or no longer available for purchase – NO POINTS FOR THIS SECTION (Availability)

I. D. Basic Instructional Presentation:

300 points maximum

QUALITY ANALYSIS = 200 points maximum.

N/A – not applicable to this media

 

	50 = Exemplary
      40 = Very good
30 = Acceptable
      20 = Fair 
   0 = Poor
	50
	40
	30
	10
	0
	N/A

	Design
	· Stimulates critical thinking. 

· Pedagogically sound. 

· Main objectives readily identifiable. 

· Appropriate medium for this content. 
	
	
	
	
	
	

	Interest
	· Motivating.  

· Intellectually stimulating.  

· Actively engages the learner.

· Retains appeal over extended period.
	
	
	
	
	
	

	Technical Aspects of Audio
	· Clear and easy-on-the-ear.

· Appropriate vocabulary for intended audience.

· Pacing appropriate to audience and content.

· Consistency and appropriateness of quality and sound. 

· Music enhances without distracting.

· Clear and consistent volume.

· Adds to aesthetics of presentation.
	
	
	
	
	
	

	Technical Aspects of Visuals
	· Characterized by variety without repetition.

· Enhances interpretation of narrative.

· Appropriate and relevant.

· Illustrations of sufficient frequency and number.

· Illustrations and graphics legible and appropriate in size.
	
	
	
	
	
	

	Total points
	


OTHER SIGNIFICANT CRITERIA = 100 points maximum.

N/A – not applicable to this media

	25 = Exemplary
  20 = Very good
  15 = Acceptable   10 = Fair    0 = Poor
	25
	20
	15
	10
	0
	N/A

	Support Materials 
	· Stated objectives.

· Summary of contents.

· Vocabulary lists.

· Suggestions for classroom activities or procedures.

· Supplementary of background information provided.
	
	
	
	
	
	

	Sensitive Content


	· Free of nudity and sexually objectionable materials.

· No profane language.
	
	
	
	
	
	

	Adaptations for special needs students
	Accommodations made for the following impairments:

· Visual (e.g. audio descriptions)

· Mobility (e.g. adaptive input/control of display)

· Cognitive (e.g. repetition or addresses multiple or alternative learning styles)

· Hearing (e.g. closed captioning)
	
	
	
	
	
	

	Bias / Stereotypes
	· Females/non-whites represented in lead and professional roles as frequently as males/whites.

· Diversity of cultural traditions and practices represented in a positive fashion.

· Individuals with physical impairments represented in a positive fashion.
	
	
	
	
	
	

	Total points
	


I. E. Content Analysis:                             400 points maximum 

Focus of media resource: (check one)
· 1.Curriculum Resource                    

· (Complete Part II. A. & B. Standards Alignment on page 4 & 5.)




    


· 2. Professional Development Resource

· (Do NOT complete Part II. A. & B. Standards Alignment on page 5.)

N/A – not applicable to this media
	Content Integrity

	50 = Exemplary
      40 = Very good
30 = Acceptable
      20 = Fair 
   0 = Poor
	50
	40
	30
	10
	0
	N/A

	· Accuracy of information.
	
	
	
	
	
	

	· Concepts and key ideas clear and well defined with logical sequence of development.
	
	
	
	
	
	

	· Current, up-to-date information.
	
	
	
	
	
	

	· Thorough coverage.
	
	
	
	
	
	

	· Relevant to purpose.
	
	
	
	
	
	

	· Meaningful connections among ideas within and/or across disciplines.
	
	
	
	
	
	

	· Subject matter and language appropriate for audience.
	
	
	
	
	
	

	· Presents ideas that can be transferred to other learning contexts. (i.e. written works, classroom activities, and projects).
	
	
	
	
	
	

	Total Points
	


Part II. Standards Alignment


1000 points maximum
II. A. Ohio Content Standards Alignment
- no point value assigned


View Ohio academic content standards at  http://www.ohioacademicstandards.com .

Check the box to the left of each Ohio academic content standard that aligns with this media resource. 
	LA Eng/Reading
	LA Eng/Writing
	Mathematics
	Social Studies
	Science

	
	Standard 1
	
	Standard 1
	
	Standard 1
	
	Standard 1
	
	Standard 1

	
	Standard 2
	
	Standard 2
	
	Standard 2
	
	Standard 2
	
	Standard 2

	
	Standard 3
	
	Standard 3
	
	Standard 3
	
	Standard 3
	
	Standard 3

	
	Standard 4
	
	Standard 4
	
	Standard 4
	
	Standard 4
	
	Standard 4

	
	Standard 5
	
	Standard 5
	
	Standard 5
	
	Standard 5
	
	Standard 5

	
	
	
	
	
	Standard 6
	
	Standard 6
	
	Standard 6

	
	
	
	
	
	
	
	Standard 7
	
	


II. B.  Alignment to Indicator(s) - no point value assigned
In the box below, list the indicator(s) to which this media resource aligns.  Please preface with the appropriate OSIC coding (see example).



	Percentage of the content in this media resource that aligns with Ohio academic content standards indicator(s) based on analysis of II.A. & II. B. and the content of the resource.
· 80 - 100% of media content directly aligns with one or more indicators. * (300 pts.)

· 50 - 79% of media content directly aligns with one or more indicators.      (200 pts.)

· 10 - 49% of media content directly aligns with one or more indicators.      (100 pts.)

· 0 - 9% of media content directly aligns with one or more indicators.          (0 pts.)

* i.e. If a video title is 20 minutes in length, 16 or more minutes of the content must be directly addressing one or more of the indicators.


II. C. Scope of Aligned Content 

300 points maximum

II. D. Strength of Alignment 


700 points maximum

N/A – not applicable to this media

	100 = Exemplary      80 = Very good      50 = Acceptable    20 = Fair 
   0 = Poor
	100
	80
	50
	20
	0
	N/A

	Concepts
	· Key concepts and ideas clearly stated or understood.

· Presentation of key concepts and ideas stimulates critical thinking. 

· Precisely and adequately addresses concepts and key ideas of indicator(s).
· Arrangement of key concepts and ideas presented in logical sequence.
	
	
	
	
	
	

	Match to grade level
	· Concepts and key ideas explained at a level that is appropriate for grade levels of indicator(s). 

· Retains appeal to targeted grade level students over extended period.
	
	
	
	
	
	

	Use of multi-media
	· Images or graphics used to support key concepts.

· Images accurately illustrate key concepts. 

· Actively engages the learner through use of multimedia.

· Sound is used effectively to help clarify key issues and extend learning of concepts.
	
	
	
	
	
	

	Language
	· Terminology used is accurate.

· Appropriate vocabulary for intended audience.

· Pacing appropriate to audience and content.

· Consistency and appropriateness of quality and sound.
	
	
	
	
	
	

	Adaptations for special needs students
	Accommodations made for the following impairments:

· Visual (e.g. audio descriptions)

· Mobility (e.g. adaptive input/control of display)

· Cognitive (e.g. repetition or addresses multiple or alternative learning styles)

· Hearing (e.g. closed captioning)
	
	
	
	
	
	

	Support materials
	· Printed teaching aides available (e.g. resource guides, blackline masters).

· Enhances instruction.

· Appropriate and relevant to intent of indicator(s).

· Research foundation for all materials indicated.

· Funding sources of media clearly indicated (to identify areas of potential bias).
	
	
	
	
	
	

	Diversity
	· Images and content support diversity.
· Void of stereotyping characters.
	
	
	
	
	
	

	Total points
	


Note:

Dr. Roger Minier, NWOET Executive Director, and Judith Tucker, Media Resources Manager created the original resource alignment instrument in 2000 from which this tool was adapted.  This version evolved from that document that aligned resources to the Ohio learning outcomes and national standards.

Evaluation Score





Part I. General Assessment


A. Evaluator Info	n/a


B. Media Info	n/a


C. Media Type/©	 ______/300


D. Presentation	______/300


E. Content Analysis	______/400


	


Subtotal Part I.	______ /1000





Part II. Standards Alignment


A. Ohio Content Standards	n/a


B. Alignment to Indicator	n/a


C. Scope of Alignment	______/300


D. Strength of Alignment	______/700





Subtotal Part II.	 ______ /1000





Total - Parts I & II.        ______/2000*





* Points are to be subtracted from maximum points possible for those items that are marked N/A throughout the evaluation.  Media Resource “Grade” scale below will be adjusted accordingly.





Media Resource “Grade”


Highly recommended   1600 - 2000


Recommended              1000 - 1599


No Recommendation    Below 999


 



































(i.e. Y2003.CMA.S1.GPK-02.BA.LPK.I08. Number and Number Systems: Group and regroup a given set in the content of daily activities and play.)
































List subjects:
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